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2022
Journal Articles

•	 Stadler, R., Walters, T., & Jepson, A. (2022): “Work it, Work it non-stop“ – Event Industry employees’ unconscious application 
of the Five Ways to Wellbeing, International Journal of Festival and Event Management, Vol. ahead-of-print No. ahead-of-print

•	 Stadler, R., Walters, T., & Jepson, A. (2022). Sustainable Humans: A Framework for Applying Sustainable HRM Principles to the 
Events Industry, Event Management, 26(8), 1817-1832

•	 Stadler, R., Jepson, A., & Wood, E. (2022). Introduction: Special Issue on ‘Events and Wellbeing’, Event Management, 26(1), 
1-5

•	 Innerhofer, J., Nasta, L. & Zehrer, A. (2022). Antecedents of labor shortage in the rural hospitality industry: a comparative 
study of employees and employers. Journal of Hospitality and Tourism Insights, Vol. ahead-of-print No. ahead-of-print. https://
doi.org/10.1108/JHTI-04-2022-0125

•	 Glowka, G., Zehrer, A., Leifeld, L. (2022). Values of Centenarian family firms as a source of success. Corporate Governance and 
Research & Development Studies. n. 1-2022, p. 33-53. https://doi.org/10.3280/cgrds1-2022oa13752

•	 Spieß, T., Nickel, V., Faißt, R., & Zehrer, A. (2022). Employer attractiveness of family businesses in the IT industry: the effect 
of personality traits and the moderating role of ownership communication. Journal of Human Resource Management, 25 (1), 
1-13. https://doi.org/10.46287/jhrmad.2022.25.1.1 

•	 Teodoro, J., Bernadó, E., Bratzke, F., Zehrer, A., & Van BockHaven, W. (2022). Online support for education in entrepreneurial 
and intrapreneurial competences: A proposal for an assessment tool and support for tailor-made training. Education Sciences, 
12, 805. https://doi.org/10.3390/educsci12110805

 
Book Contributions

•	 Bosio, B., Fecker, D., Nadegger, M., Haselwanter, S. (2022). Krisenkommunikation in Skigebieten. Eine länderübergrei-
fende Social-Media-Analyse der COVID-19 Krise Schweiz – Österreich. In Bieger, T., Beritelli, P. & Laesser, C. (Hrsg.). 
Krisenbewältigung und digitale Innovationen im alpinen Tourismus. Schweizer Jahrbuch für Tourismus 2021/2022. Erich 
Schmidt Verlag.

•	 Fecker, D., Nadegger, M., & Haselwanter, S. (2022). Physically Apart, Emotionally Close. In I. R. Management Association (Ed.), 
Research Anthology on Managing Crisis and Risk Communications (pp. 557–585). IGI Global

•	 Mitterer-Leitner, T. (2022). Mehr als „schön“ - der Beitrag der Almlandschaft zum touristischen Produkt. In: Klingler, M., 
& Christanell, B. (Hrsg.), Tiroler Bauernkalender 2023 Jahrbuch für den ländlichen Raum in Tirol und Südtirol, 109, 89–94, 
Innsbruck: Bauernzeitung GmbH

•	 Nadegger, M., & Dobusch, L. (2022). Meta-organisations as drivers for sustainability across tourism clusters in the Alps. In E. 
Lupova-Henry & N. F. Dotti (Eds.), Clusters and Sustainable Regional Development (pp. 160–175). London: Routledge.

•	 Nadegger, M. & Untersteiner, J. (2022). No Business like Snow Business? The Performance, Coherence, and Dimensions 
of Organizational Scripts in Organizing Winter Tourism with or without Snow. Travel and Tourism Research Association: 
Advancing Tourism Research Globally, 25. https://scholarworks.umass.edu/ttra/2022/researchabstract/25

•	 Jepson, A., Stadler, R., & Garrod, B. (2022). Neurodiversity and Tourism. In Buhalis, D., (Ed.), Encyclopedia of Tourism 
Management and Marketing, Edward Elgar Publishing, Vol. 3, pp. 330-334

•	 Stadler, R. & Jepson, A. (2022). Local Community Events as ‘Balance Leisure Activities’ – Creating and Enhancing Family Well-
being. In Fletcher, T. (Ed.), Family events: Practices, intimacies and displays, Routledge, pp. 100-113

•	 Wegerer, P.K., & Nadegger, M. (2022). Zeit zu handeln – Digitaler Widerstand gegen touristische Entwicklungsprojekte. 
In: Rußmann, U., Aubke, F., Ortiz, D., Pezenka, I., Schulz, AC., Schweiger, C. (eds) Zukunft verantwortungsvoll gestalten. 
Forschung und Praxis an der FHWien der WKW. Springer Gabler, Wiesbaden. https://doi.org/10.1007/978-3-658-36861-6_9

•	 Hallmann, K., & Zehrer, A. (2022). The meaning of places and spaces for sports experiences in destinations. In: Pechlaner, 
H., Olbrich, N., Philipp, J., & Thees, H. (eds.), Location:City:Destination - Towards a Hospitality Ecosystem, CardiffWales UK: 
Graffeg, pp. 43-49.
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•	 Raich, F., & Zehrer, A. (2022). Die Komplementarität der Resilienz von Führungskräften und Unternehmen am Beispiel von 
Familienunternehmen. In: Pechlaner, H., Zacher, D., & Gavriljuk, E. (Hrsg.), Resilienz als Strategie in Region, Destination und 
Unternehmen - Eine raumbezogene Perspektive. Wiesbaden, Springer Gabler, S. 215-239. ISBN: 978-3-658-37295-8

•	 Ranacher-Lackner, V., & Zehrer, A. (2022). Die Wahrnehmung von Resilienz in Krisenzeiten auf Destinations- und 
Branchenebene aus Sicht von Unternehmer/innen. In: Pechlaner, H., Zacher, D., & Gavriljuk, E. (Hrsg.), Resilienz als Strategie 
in Region, Destination und Unternehmen - Eine raumbezogene Perspektive. Wiesbaden, Springer Gabler, S. 309-333. ISBN: 
978-3-658-37295-8

•	 Zehrer, A., Meinschad, S. & Kirschner, B. (2022). Austria – HOLLU: Quality Education and Life-Long Learning of Employees. In: 
Birdthistle, N., & Hales, R. (eds.), Family businesses on a mission: Attaining the 2030 Sustainable Development Goal of Quality 
Education. Emerald Publishing, pp. 41-55. ISBN 978-1-80382-478-9

•	 Zehrer, A., & Raich, F. (2022). Employer Branding in Familienunternehmen - Besonderheiten zur Etablierung einer attrak-
tiven Arbeitgebermarke in familiengeführten touristischen Unternehmen. In: Bieger, T., Beritelli, P., & Laesser, Ch. (Hrsg.), 
Krisenbewältigung und digitale Innovationen im alpinen Tourismus. Schweizer Jahrbuch für Tourismus 2021/2022. Berlin: ESV 
Verlag, 159-169.

Conference Contributions

•	 Bosio, B., Haselwanter, S., & Untersteiner, J. (2022). Using Service design for sustainable innovation & entrepreneurship in 
tourism management eduction. The case of an Online Service Design sprint for the mining museum Knappenwelt. PRME 
Conference. Innsbruck.

•	 Mitterer-Leitner, T. & Lonardi, S. (2022). The relevance of alpine pastures for tourism and leisure. IMC International Mountain 
Conference, September 11-15, 2022, Innsbruck, Austria.

•	 Nadegger, M., Bosio, B., & Engl., C. (2022) „Schule der Alm - a best practice for agritourism and education in and about 
alpine pastures and traditional agriculture“. Best practice case study presented at the International Workshop on Agritourism, 
29 Aug - 1 Sep, 2022, Burlington, Vermont, USA.

•	 Nadegger, M., Good, J., & Figge, F. (2022) More-than-human Methodologies in Management and Organization Research. 
Paper Development Workshop hosted at the Annual Meeting of the Academy of Management, 4-10 Aug 2022, Seattle, 
Washington, USA.

•	 Nadegger, M.; Leybold, M. & Kenney, S. (2022). „Your very existence Goes Against Our Community Guidelines“. Queering 
Norms of Contributorship through Poetic Speech on Instagram, Paper presented at the 3th EGOS Colloquium Organizing: The 
Beauty of Imperfection, Vienna, Austria.

•	 Nadegger, M. & Untersteiner, J. (2022). No Business like Snow Business? The Performance, Coherence, and Dimensions of 
Organizational Scripts in Organizing Winter Tourism with or without Snow. 52st TTRA Annual International Conference 2022. 
13-15th June 2022.

•	 Jepson, A., Garrod, B., & Stadler, R. (2022): Neurodiversity and equity of family holiday experiences, Critical Tourism Studies 
Conference, 27 June - 1 July, 2022, Mao, Menorca

•	 Stadler, R. (2022): Events, positive power and empowerment – Five stages of teaching power theory to final year Event 
Management students, Event Education Symposium, 10 June 2022, Hochschule Hannover, Germany

•	 Stadler, R. (2022). Sustainable HRM Principles for the Events Industry: Tackling stress, burnout, and high staff turnover, 
ISCONTOUR 2022, MCI Innsbruck, Austria, 16-17 May 2022

•	 Wegerer, P., Mitterer-Leitner, T. & Siller, H. (2022). The Tyrolian Way: Developing a Sustainable Tourism Policy. Paper presented 
at the TTRA Annual International Conference, June 13-16, 2022, Victoria, British Columbia, Canada.

•	 Wegerer, P.K., Mitterer-Leitner, T. & Siller, H. (2022). The Tyrolian Way: A Framework For Developing A Sustainable Tourism 
Policy. FFH Forum. Villach, Austria.

•	 Harc, M., Zehrer, A., Groves, K., & Nickel, V. (2022). Succession intention in the context of family business. 9th Responsible 
Management Education Research Conference, September 27-29, 2022, Innsbruck. Austria.

•	 Groves, K., Zehrer, A., Nickel, V., & Harc, M. (2022). Career Transitions for Next Generation Family Business Leaders: 
Developmental Experiences Across the Lifespan. 9th Responsible Management Education Research Conference, September 
27-29, 2022, Innsbruck. Austria.
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•	 Glowka, G., Zehrer, A., Berando, E. (2022). EICCA - Entrepreneurial and Intrapreneurial Competences Assessment Alliance. 
44th Annual EAIR Forum, Sept 4-7 2022, Malta.

•	 Glowka, G. & Zehrer, A. (2022). Drivers and barriers to sustainable innovation in small-sized family firms. 31st Asociación 
Científica de Economía y Dirección de la Empresa (ACEDE), June 19 to 21, 2022, IQS School of Management-Universitat 
Ramon Llull, Barcelona, Spain.

•	 Nickel, V., & Leifeld, L., Zehrer A. (2022). Influence of personality traits and values on takeover intentions in family firms. IFERA 
Conference, “Family Business – A Model for the new World?” June 22-24, 2022, Santander, Spain.

•	 Nickel, V., Zehrer, A., & Leifeld, L. (2022). Succession intention: The influence of the next generation’s personality traits and 
values. 9th Responsible Management Education Research Conference, September 27-29, 2022, Innsbruck. Austria.

•	 Teodoro, J., Bernadó, E., Bratzke, F., & Zehrer, A. (2022). Online support for education in entrepreneurial and intrapreneuri-
al competences with an assessment tool and tailored-training support, OpenU International Conference “Experimenting with 
Online Pedagogical Resources for European Universities”, October 13-14, 2022, Paris, France.

•	 Zehrer, A. (2022). Employer branding in hospitality family firm SME’s: How to attract Generation Z. 72nd AIEST Conference of 
Ideas, August 30 – September 2, 2022, Cologne, Germany, Abstract Book, p. 27.

•	 Zehrer, A. (2022). The challenge of leadership succession and family firm continuity – a case study approach. Family Firm 
Internationalization in Disruptive Times: Charting Paths to success. Chair of International Business, University of Vienna, May 
17, 2022.

•	 Zehrer, A., Glowka, G., & Leifeld, L. (2022). Longevity of family firms – sustainable values of Centenarian family firms as a 
source of success. International Conference Family Businesses: A Focus on The Arab World, July 14-15 2022, ESCA Ecole de 
Management, Casablanca, Morocco.

•	 Zehrer, A., & Ranacher-Lackner, V. (2022). The perception of destination and industry resilience of owner-managers of small- 
and medium-sized hospitality family firms in times of crises. 52nd TTRA Annual International Conference, Regenerative 
Tourism: Building Resilience, June 14-16, 2022, Victoria British Columbia, Canada.  University of Massachusetts Amherst 
University. https://scholarworks.umass.edu/cgi/viewcontent.cgi?article=2785&context=ttra

Editorialships

•	 Zehrer, A., & Siller, H. (2022). Familienunternehmen und Tourismus. Band 1 - Mitarbeiter und Employer Branding. Innsbruck: 
Studia Verlag.

Journal Articles (not peer-reviewed)

•	 Bosio, B., & Erhart, F. (2022). Big Data Nutzung in community-based Destinationen. Wien: Fachzeitungsverlag.

2021
Journal Articles

•	 Fecker, D., Bosio, B., Nadegger, M. & Haselwanter, S. (2021). Skiing during the pandemic with masks and tests. Zeitschrift für 
Tourismuswissenschaft, 13(3), 423–443. https://doi.org/10.1515/tw-2021-0022

•	 Hallmann, K., Zehrer, A., Rietz, J. (2021). Sport events as experiencescapes: The spectator’s perspective. International Journal 
of Sports Marketing and Sponsorship, 22(4), 764-779 https://doi.org/10.1108/IJSMS-04-2020-0056 

•	 Leiß, G., Leifeld, L., & Zehrer, A., (2021). Ist der Ruf erst ruiniert – Fünf Achtsamkeitspraktiken zur Vermeidung von Krisen und 
Skandalen in Familienunternehmen. FuS – Zeitschrift für Familienunternehmen und Strategie, 3, 88-94.

•	 Nadegger, M. (2021). Ways of Seeing for Ourselves. The Role of Webcams in Tourism Research & Practice. Travel and 
TourismResearch Association: Advancing Tourism Research Globally. 76. https://scholarworks.umass.edu/ttra/2021/
research_papers/7

•	 Muskat, B., Hörtnagl, T., Peters, M., & Zehrer, A. (2021). Innovation capability and culture: How time-orientation shapes 
owner-managers’ perceptions. Journal of Hospitality and Tourism Management, 47, 217-227. https://doi.org/10.1016/j.
jhtm.2021.03.018
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•	 Schwaiger, K., Zehrer, A., & Braun, B. (2021). Organizational resilience in hospitality family businesses during the COVID-19 
pandemic: a qualitative approach. Tourism Review, online first. https://doi.org/10.1108/TR-01-2021-0035 

•	 Schwaiger, K., & Zehrer, A. (2021). The relationship between employer image and employee commitment in family-run hospita-
lity firms. International Journal of Culture, Tourism and Hospitality, online first. https://doi.org/10.1108/IJCTHR-10-2020-0238 

•	 Schwaiger, K., Zehrer, A. & Spiess, T. (2021). The influence of symbolic and instrumental attributes of employer image on 
perceived industry attractiveness: differences between business owners and employees. Journal of Hospitality and Tourism 
Insights, online first. https://doi.org/10.1108/JHTI-12-2020-0234

•	 Wegerer, P. (2021). Doing Vanlife: A Social Practice Perspective on Travelling with a Camper Van. NA - Advances in Consumer 
Research (forthcoming).  

•	 Hörtnagl-Pozzo, T., Klein, A., Pillmayer, M. & Schmude, J. (2021). Auswirkungen der COVID-19-Pandemie auf die 
deutschsprachige Tourismushochschullandschaft – aktuelle Einschätzungen und zukünftige Perspektiven. Zeitschrift für 
Tourismuswissenschaft, 13(3), 387-404. https://doi.org/10.1515/tw-2021-0031

Book Contributions

•	 Eller, R., Glowka, G., Zehrer, A., & Peters, M. (2021). Sustainability Attitudes of Tourism Family Firms in Alpine Tourism 
Regions. In: Information Resources Management Association (eds.), IGI Global Research Anthology on Strategies for 
Maintaining Successful Family Firms. Pennsylvania: IGI Global, pp. 673-695. https://doi.org/10.4018/978-1-6684-3550-2  

•	 Fecker, D., Nadegger, M. & Haselwanter, S. (2021). Physically Apart, Emotionally Close. How Family-Run Hotels Used 
Instagram During the COVID-19 Pandemic. In M. Korstanje, A. Zehrer, G. Glowka, K. M. Schwaiger & V. Ranacher-Lackner 
(Hg.), Advances in Hospitality, Tourism, and the Services Industry. Resiliency Models and Addressing Future Risks for Family 
Firms in the Tourism Industry (S. 207–241). IGI Global. https://doi.org/10.4018/978-1-7998-7352-5.ch009

•	 Glowka, G., Tusch, M., & Zehrer, A.  (2021). The risk perception of family SME in the tourism industry - a qualitative com-
parison of the intra-firm senior and junior generation. In: Zehrer, A., Glowka, G., Schwaiger, K., Ranacher-Lackner, V. (eds.), 
Resiliency Models and Addressing Future Risks for Family Firms in the Tourism Industry. Pennsylvania: IGI Global, pp. 216-153.

•	 Nadegger, M., Bosio, B., Haselwanter, S., Untersteiner, J. & Wegerer., P. (2021). Social-Media-Kommunikation in der 
Covid-19-Krise. Eine Instagram-Analyse der Tiroler Tourismusverbände. In: Bieger, T., Beritelli, P., & Laesser, C. (Hrsg.). 
Krisenmanagement und Zukunftsstrategien für den alpinen Tourismus. Schweizer Jahrbuch für Tourismus 2020/21. Berlin: ESV

•	 Seeler, J.-M., Wieser, D., Zehrer, A., & Six-Daniell, K. (2021). Change or being changed – online education and organizatio-
nal culture at universities. In: Herberger, T., & Dötsch, J. (eds.), Digitalization, Digital Transformation and Sustainability in the 
Global Economy – Risks and Opportunities. Wiesbaden, Springer, pp. 115-125.

•	 Schwaiger, K., & Zehrer, A. (2021). The COVID-19 pandemic and organizational resilience in hospitality family firms - a mixed 
methods approach-. In: Zehrer, A., Glowka, G., Schwaiger, K., Ranacher-Lackner, V. (eds.), Resiliency Models and Addressing 
Future Risks for Family Firms in the Tourism Industry. Pennsylvania: IGI Global, pp. 32-49.

•	 Soleder, L. (2021). Heurigen 2.0: Succession Processes of Family-Owned Wine Taverns in Northern Burgenland. In M. 
Korstanje, A. Zehrer, G. Glowka, K. M. Schwaiger & V. Ranacher-Lackner (Hg.), Advances in Hospitality, Tourism, and the 
Services Industry. Resiliency Models and Addressing Future Risks for Family Firms in the Tourism Industry (S. 154 –177). IGI 
Global. https://doi.org/10.4018/978-1-7998-7352-5.ch007

•	 Wegerer, P. & Nadegger, M. (2021) Zeit zu handeln – Digitaler Widerstand gegen touristische Entwicklungsprojekte: Eine 
Diskursanalyse der Online Petition gegen den Zusammenschluss der beiden Schigebiete Pitztaler- und Ötztaler Gletscher. In 
Springer Verlag. (fortcoming) 

•	 Zehrer, A., Leiß G., Leifeld, L. (2021). Skandal! Öffentliche Empörung über Unternehmerfamilien. In: EQUA Stiftung (Hrsg.), 
Unternehmerfamilien – Eigentum verpflichtet. Bonn: UnternehmerMedien, S. 314-333.

•	 Zehrer, A., & Raich, F. (2021). Kundenkommunikation touristischer Familienunternehmen in Krisenzeiten anlässlich der COVID-
19 Pandemie - Erkenntnisse für Familienunternehmen in der Hotellerie. In: Bieger, T., Beritelli, P., & Laesser, Ch. (Hrsg.), 
Krisenmanagement und Zukunftsstrategien für den alpinen Tourismus. Schweizer Jahrbuch für Tourismus 2020/2021. Berlin: 
ESV Verlag, 33-54.
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Conference Contributions

• Bayer, J., & Müller, S. (2021). Product & service development for ski touring on groomed slopes. 7th IRNIST Conference Pro-
ceedings, Sapienza Università di Roma.

•	 Bayer, J., & Müller, S. (2021) Die Ausrichtung von professionellen Fußballtrainingslagern in alpinen Tourismusdestinationen. In: 
Schnitzer, M., Schütte, N., & Schwarzbauer, T. Book of Abstracts 10. Innsbrucker Sportökonomie & - Management Symposium, 
04.03.2021, Innsbruck, Österreich.

•	 Glowka, G., & Zehrer, A. (2021). Risikomanagement in klein- und mittelstrukturierten Familienunternehmen. 11. Konferenz der 
deutschsprachigen Forschungszentren und Institute für Familienunternehmen (FIFU Dachli), 25.-26. Feburar2021. Hamburg, 
Deutschland.

•	 Hallmann, K., & Zehrer, A. (2021). Interrelationships of landscapes, sportscapes and sport experiences in destinations. AIEST 
Conference “Jubilee Conference of Ideas”, August 29 - September 1, 2021, Lucerne, Switzerland.

•	 Leybold, M. & Nadegger, M. (2021). In the Shadows of Instagram: How Marginalized Groups Resist Stigmatization on Social 
Media Platforms. Paper presented at the 81st Annual Meeting of the Academy of Management, 29th July - 4th August 2021, 
Virtual.

•	 Nadegger, M. (2021). Organizing winter tourism with or without snow: Rethinking order in Actor-Network Theory, Paper 
presented at the 37th EGOS Colloquium „Organizing for an Inclusive Society: Meanings, Motivations and Mechanisms“, 
Amsterdam, Netherland. 8-10th July 2021.

•	 Nadegger, M. (2021). Organizing winter tourism with or without snow: Rethinking order in Actor-Network Theory. Roundtable 
Presentation at the 9th Austrian Early Scholars Workshop in Management (19. Nov. 21). Linz, Austria.

•	 Nadegger, M. (2021) Ways of Seeing for Ourselves. The Role of Webcams in Tourism Research& Practice. 51st TTRA Annual 
International Conference 2021. 14-16th June 2021.

•	 Nickel, V., & Zehrer, A. (2021). Tiroler Familienunternehmen: Rollenkonstruktion in der Führungsebene. 11. Konferenz der 
deutschsprachigen Forschungszentren und Institute für Familienunternehmen (FIFU Dachli), 25.-26. Feburar2021. Hamburg, 
Deutschland.

•	 Preusser, I., Fecker, D. & Gehring, F. (2021). Mitarbeiterbindung bei temporären Arbeitsverhältnissen - Wie kann emotionale 
Verbundenheit auch bei befristeten Beschäftigungsverhältnissen gelingen? Eine empirische Studie zu den Einflussfaktoren des 
affektiven organisationalen Commitments. Herbstworkshop der WK Personal 2021. 16./17.09.2021, Heinrich-Heine-Universität 
Düsseldorf.

•	 Schwaiger, K., Braun, B., & Zehrer, A. (2021). Destination Commitment of Generation Y and Z Tourism Employees in the Alpine 
Destination of Kitzbühel. 11. Konferenz der deutschsprachigen Forschungszentren und Institute für Familienunternehmen 
(FIFU Dachli), 25.-26. Feburar2021. Hamburg, Deutschland.

•	 Van Bockhaven, W., et al. (2021). The agile entrepreneur in the digital economy: assessing and developing just-in-time com-
petences. 35th RENT Conference, Research in Entrepreneurship and Small Business “Inclusive Entrepreneurship”. November 
18-19, 2021. Turku, Helsinki.

•	 Wegerer, P. & Volo, S. (2021). Visual Content Analysis of Instagram Posts: The Case of an Alpine Destination. TTRA 
Conference, 14. -16.6.2021. 

•	 Wegerer, P. (2021). Doing Vanlife: A Social Practice Perspective on Travelling with a Camper Van. Paper presented at 49th ACR 
Conference 28-30. October 2021. 

•	 Wegerer, P., Nadegger, M. (2021). Towards Sustainable Tourism: Understanding Online Resistance against Tourism 
Development Projects. Paper presented at the 14th Forschungsforum der Österreichischen Fachhochschulen. 7-8. April 2021.

•	 Zehrer, A., Leiß, G., & Leifeld, L. (2021). Entrepreneurial families in the spotlight - how family businesses communicate during 
and after scandals. IFERA Conference, “Family Business – A Model for the new World?”, June 14-25, 2021. Santander, virtual 
Edition, p. 92, ISBN: 979-12-200-8948-7.  
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Editorialships

•	 Zehrer, A., Glowka, G., Schwaiger, K., Ranacher-Lackner, V. (2021). Resiliency Models and Addressing Future Risks for Family 
Firms in the Tourism Industry. Pennsylvania: IGI Global. https://doi.org/10.4018/978-1-7998-7352-5  

Journal Articles (not peer-reviewed)

•	 Bosio, B., & Fecker, D. (2021). Verändertes Reiseverhalten der Generation Z. Tourismuswissen Quarterly, 23, Jänner 2021.

2020
Journal Articles

•	 Glowka, G., Zehrer, A., & Kallmünzer, A. (2020). Enterprise Risk Management in Small and Medium Family Enterprises: the role 
of family involvement and CEO tenure. International Entrepreneurship and Management Journal.  
https://doi.org/10.1007/s11365-020-00682-x  

•	 Hallmann, K., Zehrer, A., Fairley, S. & Rossi, L. (2020). Gender and volunteering at the Special Olympics: interrelationships 
among motivations, commitment, and social capital. Journal of Sport Management, 34(1), 77-90. h 
ttps://doi.org/10.1123/jsm.2019-0034

•	 Wegerer, P. & Nadegger, M. (2020). It‘s time to act! Understanding online resistance against tourism development projects. 
Journal of Sustainable Tourism, 1-17. doi: 10.1080/09669582.2020.1853761

•	 Wegerer, P. (2020). Understanding Consumer Activism in Digital Environments. NA- Advances in Consumer Research, 48, 1-5.

•	 Zehrer, A., Leiß, G., Krusekopf, C., & Wilsonmah, R. (2020). The Peak Hotel – The Challenge of Succession and Family Firm 
Continuity. The International Journal of Instructional Cases, 4, 1-9.

•	 Zehrer, A., & Leiß, G. (2020). Intergenerational communication barriers and pitfalls of business families in transition – a qualita-
tive action research approach. Corporate Communications: An international Journal, 25(3), 515-532.

Book Contributions

•	 Bosio, B., Nadegger, M., Schegg, R., Fux, M. (2020) Big Data in alpinen Tourismusdestinationen – Nutzung, Gründe und 
Barrieren. In S. Brandl, W. Berg, M, Herntrei, G. Steckenbauer, S. Lachmann-Falkner (Eds.). Tourismus und ländlicher Raum. 
Innovative Strategien und Instrumente für die Zukunftsgestaltung. Berlin: ESV Verlag, S. 315-328. 

•	 Eller, R., Glowka, G., Zehrer, A., & Peters, M. (2020). Sustainability attitudes of tourism family firms in Alpine tourism regions. 
Palma-Ruiz, J.M., Contreras, I.B., & Gnan, L. (eds). Handbook of Research on the Strategic Management of Family Businesses. 
Pennsylvania: IGI Global, 280-303. https://doi.org/10.3390/su11246992

•	 Glowka, G., & Zehrer, A. (2020). Die gesellschaftliche Verantwortung von Familienunternehmen – Analyse der 
Interaktionsebene zwischen Beherbergung und DMO. In: Reif, J., & Eisenstein, B. (Hrsg.)., Tourismus und Gesellschaft: 
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