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Journal Articles

•	 Wegerer, P. & Nadegger, M. (2020). It‘s time to act! Understanding online resistance against tourism development projects. 
Journal of Sustainable Tourism, 1-17. doi: 10.1080/09669582.2020.1853761

•	 Wegerer, P. (2020). Understanding Consumer Activism in Digital Environments. NA- Advances in Consumer Research, 48, 1-5.

•	 Zehrer, A., Leiß, G., Krusekopf, C., & Wilsonmah, R. (2020). The Peak Hotel – The Challenge of Succession and Family Firm 
Continuity. The International Journal of Instructional Cases, 4, 1-9. 

•	 Zehrer, A., & Leiß, G. (2020). Intergenerational communication barriers and pitfalls of business families in transition – a qualita-
tive action research approach. Corporate Communications: An international Journal, 25(3), 515-532.

•	 Glowka, G., Zehrer, A., & Kallmünzer, A. (2020). Enterprise Risk Management in Small and Medium Family Enterprises: the role 
of family involvement and CEO tenure. International Entrepreneurship and Management Journal. https://doi.org/10.1007/
s11365-020-00682-x  

•	 Hallmann, K., Zehrer, A., Fairley, S. & Rossi, L. (2020). Gender and volunteering at the Special Olympics: interrelationships 
among motivations, commitment, and social capital. Journal of Sport Management, 34(1), 77-90. https://doi.org/10.1123/
jsm.2019-0034 
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•	 Bosio, B., Nadegger, M., Schegg, R., Fux, M. (2020) Big Data in alpinen Tourismusdestinationen – Nutzung, Gründe und 
Barrieren. In S. Brandl, W. Berg, M, Herntrei, G. Steckenbauer, S. Lachmann-Falkner (Eds.). Tourismus und ländlicher Raum. 
Innovative Strategien und Instrumente für die Zukunftsgestaltung. Berlin: ESV Verlag, S. 315-328.

•	 Mitterer-Leitner, T. (2020). Nutzer und ihre Ansprüche an die Almwirtschaft. In: Klingler, M., & Christanell, B.  (Hrsg.), Tiroler 
Bauernkalender 2021 Jahrbuch für den ländlichen Raum in Tirol und Südtirol, 108, 89–94, Innsbruck: Bauernzeitung GmbH.

•	 Zehrer, A., & Raich, F. (2020). Corporate Social Responsibility im Tourismus - der Einsatz von CSR-Aktivitäten in familiengeführ-
ten touristischen Unternehmen. Pechlaner, H., & Speer, S. (Hrsg.), Responsible Entrepreneurship - Verantwortlich handeln in 
einer globalisierten Welt, Wiesbaden: Springer, S. 215-236. https://doi.org/10.1007/978-3-658-31616-7

•	 Glowka, G., & Zehrer, A. (2020). Die gesellschaftliche Verantwortung von Familienunternehmen – Analyse der 
Interaktionsebene zwischen Beherbergung und DMO. In: Reif, J., & Eisenstein, B. (Hrsg.)., Tourismus und Gesellschaft: 
Kontakte – Konflikte - Konzepte. Berlin: Erich Schmidt Verlag, 263-277. https://doi.org/978-3-503-18850-5   

•	 Spiess, T. & Zehrer, A. (2020). Employees’ change-oriented and proactive behaviors in small and medium-sized family busines-
ses. In: Saiz-Àlvarez, J.M., Leitao, J., & Palma-Ruiz, J.M. (eds). Entrepreneurship and Family Business Vitality - Surviving and 
Flourishing in the Long Term. Wiesbaden. Springer, 49-64. https://doi.org/978-3-030-15526-1 

•	 Wahler, R., Zehrer, A., & Groth, A. (2020). Areas of Interest on Destination Websites: A Generation Y’s Perspective. In: 
Rainoldi, M., & Jooss, M. (eds.), Eye Tracking in Tourism. Wiesbaden: Springer, 85-99.  https://doi.org/978-3-030-49709-5 

•	 Eller, R., Glowka, G., Zehrer, A., & Peters, M. (2020). Sustainability attitudes of tourism family firms in Alpine tourism regions. 
Palma-Ruiz, J.M., Contreras, I.B., & Gnan, L. (eds). Handbook of Research on the Strategic Management of Family Businesses. 
Pennsylvania: IGI Global, 280-303. https://doi.org/10.3390/su11246992
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•	 Mitterer-Leitner, T. (2020, January). Herausforderungen und Perspektiven der Almnutzung. Contribution at the „Fachtagung 
Berg & Wirtschaft“, Ökosoziales Forum, Innsbruck, Austria.

•	 Nadegger, M. & Untersteiner, J. (2020). „Let it snow!“. Snow as a non-human actor & its importance for winter tourism. Paper 
presented at the TTRA 2020 European Chapter, Innsbruck, Austria. 28. - 30.09.2020.

•	 Nadegger, M. & Dobusch, L. (2020). Meta-organizations as drivers for sustainability across tourism clusters in the Alps: A case 
study of “Alpine Pearls”. Book Chapter presented at Rethinking Clusters Conference, 24.-25. November 2020.

•	 Nadegger, M. (2020). What a great view! Webcams as material actors and why they matter for the visual and for organiza-
tion, Paper presented at the 36th Virtual EGOS Colloquium Organizing for a Sustainable Future: Responsibility, Renewal & 
Resistance, Hamburg, Germany

•	 Nadegger, M. (2020). „Let it snow“. The communicative constitution of snow and its importance for ski areas in the Alps. 
Paper presented at Digitale Transformation - 82. Jahrestagung des VHB. 17.-20. März 2020. Goethe Universität, Frankfurt am 
Main, Germany.

•	 Untersteiner, J. & Reitsamer, B.F. (2020). Destination Competitiveness - Do Seasonality and Visitation Frequency Matter?. 
Paper presented at the TTRA 2020 European Chapter, Innsbruck, Austria. 28. - 30.09.2020.

•	 Wegerer, P., & Petry, T. (2020). Managing local authenticity in Alpine Hospitality Organizations. Paper presented at TTRA 
Europe Chapter Conference, Innsbruck, Austria. 28. - 30.09.2020. 

•	 Wegerer, P. (2020). Understanding Consumer Activism in Digital Environments. Paper presented at ACR 2020 Conference, 
Paris, France. 2.-3.10.2020

•	 Zehrer, A. (2020). Family Governance in Tourism – How family business owners perceive opportunities and risks of a family con-
stitution, TTRA European Chapter Conference “Smarter Destinations – smarter tourists”, September 28-30, 2020. Innsbruck, 
Austria.

•	 Zehrer, A., Leiß, G., & Leifeld, L. (2020). Crises in family firms - the impacts of scandals in German-speaking entrepreneurial fa-
milies. 24th Annual Interdisciplinary Conference on Entrepreneurship, Innovation and SMEs (G-Forum 2020) “Entrepreneurship 
as Design Science”, September 30th – October 2nd 2020, Karlsruhe, Germany.

•	 Zehrer, A., Leiß, G., & Leifeld, L. (2020). How entrepreneurial families cope with scandals. IFERA Conference, “Generations 
to generations: Bridging past and future in family business”, June 24-26, 2020. Santander, Spain, p. 150, ISBN: 
979-12-200-6730-0

•	 Zehrer, A., Leiß, G., & Leifeld, L. (2020). Skandale in deutschsprachigen Familienunternehmen. 10. Konferenz der deutsch-
sprachigen Forschungszentren und Institute für Familienunternehmen (FIFU Dachli), 2.-3. März 2020. Witten-Herdecke, 
Deutschland.

•	 Glowka, G., & Zehrer, A. (2020). The influence of generation on strategies for family SMEs: growing, struggling, being es-
tablished? IFERA Conference, “Generations to generations: Bridging past and future in family business”, June 24-26, 2020. 
Santander, Spain, p. 185, ISBN: 979-12-200-6730-0

•	 Glowka, G., Zehrer, A. Leifeld, L. (2020). Werte in Familienunternehmen. 10. Konferenz der deutschsprachigen 
Forschungszentren und Institute für Familienunternehmen (FIFU  Dachli), 2.-3. März 2020. Witten-Herdecke, Deutschland.

•	 Hallmann, K., Sander, K. & Zehrer, A. (2020). Consumer experiences in sport and tourism: A systematic literature review. In 
SMAANZ (Eds.). Book of Abstracts SMAANZ Week 2020, November 30-December 4 (p.31). SMAANZ.
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•	 Leybold, M. & Nadegger, M. (2020). Regaining Performativity within and of stigmatized digital communities through incresing 
organizationality. Paper presented at Momentum2020: Republik, 16.-17. Oktober 2020.

•	 Nickel, V., & Zehrer, A. (2020). Role construction in family business management. 2020 Interdisciplinary European Conference 
on Entrepreneurship Research IECER, “LOST IN TRANSITION? Entrepreneurs in Times of Technological, Economic and 
Societal Change”, 13-16 October 2020, University of Beira Interior, Portugal.

•	 Schwaiger, K., Zehrer, A., & Ranacher-Lackner, V. (2020). Destination commitment of hospitality employees in the context of 
Tirolean family businesses, TTRA European Chapter Conference “Smarter Destinations – smarter tourists”, September 28-30, 
2020. Innsbruck, Austria.

•	 Seeler, M., Wieser, D., Zehrer, A., & Sixl-Daniell, (2020). Online education at universities: a call for a cultural change. Konferenz 
“Digitalisierung, Digitale Transformation und Nachhaltigkeit in der globalen Ökonomie”, October 1-2, 2020, Budapest, 
Hungary.

Journal Articles (not peer-reviewed)

•	 Bosio, B., Nadegger, M., Schegg, R., & Fux, M. (2020). Big Data Nutzung in DMOs – Vergleich Schweiz:Tirol. Tourismuswissen 
Quarterly, April 20

•	 Nadegger, M., Bosio, B., Wegerer, P., Haselwanter, S. & Untersteiner, J. (2020). #mitabstandnah - Eine Hashtag-Analyse der 
Tiroler Tourismusverbände in Corona-Zeiten. Tourismuswissen Quarterly, 21, Juli 20, S. 222-227.

•	 Schwaiger, K., & Zehrer, A. (2020). Familienunternehmen: Resilienz in Krisenzeiten. TourismusWissenQuarterly, 21, 210-215.

•	 Nickel, V., & Zehrer, A. (2020). Weibliche Führung im Tourismus – Eine Analyse der Rollen von im Tourismus arbeitenden 
Frauen. TourismusWissenQuarterly, 20, 104-106.

2019

Journal Articles

•	 Glowka, G., & Zehrer, A. (2019). Tourism Family-Business Owners’ Risk Perception: Its Impact on Destination Development. 
Sustainability, 11 (6992), 1-16. DOI: 10.3390/su11246992.

•	 Hallmann, K., Zehrer, A., Fairley, S., Rossi, L. (2019). Gender and Volunteering at the Special Olympics: Interrelationships 
among Motivations, Commitment, and Social Capital. Journal of Sports Management. DOI: 10.1123/jsm.2019-0034.

•	 Hallmann, K., & Zehrer, A. (2019). Volunteers’ perceived costs and benefits: The impact of context and their influence on vo-
lunteers’ satisfaction and behavioral intentions. Event Management: An International Journal, 23 (1), 11-26. DOI: 10.3727/152
599518X15403853721411

•	 Hörtnagl, T., Kerschbaumer, R., & Stracke, R. (2019). Competing for market shares: Does the order of moves matter even when 
it shouldn’t?. Journal of Economic Behavior & Organization, 166, 346-365.

•	 Muskat, B., Hörtnagl, T., Prayag, G., & Wagner, S. (2019). Perceived quality, authenticity, and price in tourists’ dining experien-
ces: Testing competing models of satisfaction and behavioral intentions. Journal of Vacation Marketing, 1356766718822675.

•	 Zehrer, A., & Leiß, G.  (2019). Family Entrepreneurial Resilience - An intergenerational learning approach. Family Business 
Management, online first. DOI: 10.1108/JFBM-09-2018-0037.
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Book Contributions

•	 Haselwanter, S. (2019). Entrepreneurial Leadership als aufstrebender Forschungsstrang. Reif, J. & Eisenstein, B. (Eds.), 
Tourismus und Gesellschaft: Kontakte – Konflikte – Konzepte. Berlin: ESV Verlag, 323-343.

•	 Siller, H. & Haselwanter, S. (2019). Leadership in Alpine Destinations: The Showcase „Stubai 2021“. In P. L. Pearce & H. 
Oktadiana (Eds.), Delivering Tourism Intelligence: From Analysis to Action (Bridging Tourism Theory and Practice, Vol. 11) 
(pp.15-30). Emerald Publishing

•	 Zehrer, A. (2019). Structure, significance and challenges of family firms in community-type Alpine tourism destinations. In: 
Pechlaner, H. (Hrsg.), Destination und Lebensraum: Perspektiven touristischer Entwicklung. Wiesbaden: Springer Verlag, pp. 
25-38. DOI:/10.1007/978-3-658-28110-6

•	 Zehrer, A. & Raich, F. (2019). Die Nutzung von sozialen Medien im Tourismus - Potentiale für kleinbetriebliche touristische 
Familienunternehmen. In: Bieger, T., Beritelli, P., & Laesser, Ch. (Hrsg.), Neue Technologien und Kommunikation im alpinen 
Tourismus. Schweizer Jahrbuch für Tourismus 2018/2019. Berlin: ESV Verlag, 179-192.

Conference Contributions

•	 Bayer, J., Geyer, C., & Wallebohr, A. (2019). Business models of professional football training camps in tourism destina-
tions. Presentation at The 3rd International Conference on Tourism and Business 2019, August 27th-29th. Bangkok: Mahidol 
University.

•	 Glowka, G., & Zehrer, A. (2019). Risk identification and risk perception of family tourism businesses in the Tirol. Proceedings 
of CAUTHE 2019 “Sustainability of Tourism, Hospitality and Events in a Disruptive Digital Age”, 11-14 February 2019, Cairns, 
Australia, pp. 627.

•	 Glowka, G., & Zehrer, A. (2019). Identifizierung von Risiken und Chancen in klein-und mittelständisch strukturierten 
Familienunternehmen. G-Forum „Die Chancen von KMU in einer globalisierten Welt”, September 25-27, 2019, Wien, 
Österreich.

•	 Leiß, G., Zehrer, A., & Bierwisch, A. (2019). Innovativität kleiner und mittelständischer Familienunternehmen im Kontext des 
Generationenwechsels unter besonderer Berücksichtigung von Tischlereibetrieben. G-Forum „Die Chancen von KMU in einer 
globalisierten Welt”, September 25-27, 2019, Wien, Österreich.

•	 Leitner, T. (2019, September). Landscape governance - how can DMOs contribute to maintain alpine pastures?. Project presen-
ted at the IMC International Mountain Conference, Innsbruck, Austria.

•	 Leitner, T. (2019, April). Categorizing place from a destination management perspective. Paper presented at the TTRA 
Conference, Europe Chapter, Bournemouth, UK.

•	 Mayr, C., & Reitsamer, B.F. (2019). Brand Trust in the Hotel Industry - How Online Customer Reviews Affect Tourist Behavior. 
Proceedings of the 48th EMAC Conference 2019, Hamburg, Germany, May 28-31, 2019.

•	 Schwaiger, K., Zehrer, A., & Spieß, T. (2019). The impact of employer image on perceived industry attractiveness in hospitality 
family firms - differences among owners and employees. 7th International Conference on Tourism: “Contemporary Approaches 
and Challenges of Tourism Sustainability” (CACTUS 2019), October 3-6 2019, Transylvania.

•	 Untersteiner, J., & Reitsamer, B.F. (2019). Destination Competitiveness Revisited - What It Takes for Being Successful. 
Proceedings of the 48th EMAC Conference 2019, Hamburg, Germany, May 28-31, 2019.
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•	 Zehrer, A., & Leiß, G. (2019). The Peak Hotel – The Challenge of Succession and Family Firm Continuity. In: Minolo, T., 
Campopiano, G., & Brumana, M. (eds.), IFERA Conference, “Feeding the fire of entrepreneurship: Theory and practice for the 
enterprising family”, June 17-21, 2019, Bergamo, Italy, pp. 149.

•	 Zehrer, A., & Glowka, G. (2019). CSR of family firms in tourism – the interaction behaviour between family firms and destinati-
on management organizations. EISAM Conference, “Family Entrepreneurship and Society”, May 23-25 2019, Nantes, France.

•	 Zehrer, A., & Glowka, G. (2019). Die gesellschaftliche Verantwortung von Familienunternehmen -– Analyse der 
Interaktionsebene zwischen Beherbergung und DMO. FIFU Konferenz Bielefeld, 14-18 March 2019, Bielefeld, Deutschland.

2018

Journal Articles

•	 Bosio, B., & Prunthaller, S. (2018). Mobile Ethnography as an Innovative Tool for Customer Experience Research in Tourism - 
A Case of the Tourism Destination Upper Austria. ARA Journal of Tourism Research, 8(2), 7-24. Online: http://revistes.ub.edu/
index.php/ara/article/view/21100/28459.

•	 Leiß, G., & Zehrer, A. (2018). Intergenerational communication in family firm succession. Journal of Family Business 
Management, 8(1), 75-90.

•	 Leiß, G., & Zehrer, A. (2018). „Es kann nur einen Chef geben.“ TourismusWissenQuarterly, 13, 192-197.

•	 Micheaux, A., & Bosio, B. (2018). Customer Journey Mapping as a New Way to Teach Data-Driven Marketing as a Service. 
Journal of Marketing Education. doi:10.1177/0273475318812551.

•	 Muskat, B., Hörtnagl, T., Prayag, G., & Wagner, S. (2018). Perceived quality, authenticity, and price in tourists‘ dining experien-
ces: Testing competing models of satisfaction and behavioral intentions. Journal of Vacation Marketing. Forthcoming

•	 Peters, M., & Chung-Shing C., & Lederer, A. (2018). Local Perception of Impact-Attitudes-Actions towards Tourism 
Development in the Urlaubsregion Murtal in Austria. Sustainability 2018, DOI:10.3390/su10072360

•	 Trischler, J., Zehrer, A., & Westman, J. (2018). A designerly way of analyzing the customer experience. Journal of Services 
Marketing, 32(7), 805-819.

•	 Zehrer, A., & Leiß, G. (2018). Betriebsnachfolge achtsam gestalten – die Rolle des systemischen Nachfolge-Coachings in 
Unternehmerfamilien am Beispiel des ****Hotel Alpenglühen. Coaching Theorie & Praxis, 4(1), 55-67.

Book Contributions

•	 Bosio, B., Haselwanter, S. & Ceipek, M. (2018). Social Media-Nutzung in Tiroler Destinationen. Groß, S.; Peters, S.; Roth, R.; 
Schmude, J. & Zehrer, A. (Hrsg.), Wandel im Tourismus: Internationalität, Demografie und Digitalisierung. Berlin: ESV Verlag, 
187-208.

•	 Haselwanter, S., & Zehrer, A. (2018). Strategische Positionierung in der familiengeführten Hotellerie: Die strategische Uhr als 
Planungsinstrument. Ellen, &  Scherhag, K. (Hrsg)., Aktuelle Herausforderungen in der Hotellerie – Innovationen und Trends. 
Berlin: ESV Verlag, 13-26.

•	 Leiß, G., & Zehrer, A. (2018). Freiheit in Verbundenheit – Ko-Evolution in Unternehmerfamilien. In: Lueger, M., Frank, H., & 
Korunka, Ch. (Hrsg.), Die Unternehmerfamilie im Kontext ihres Familienunternehmens. Wien: Facultas, 231-250.
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•	 Milman, A., & Zehrer, A. (2018). Evaluating Visitor Experience at a Mountain Attraction: The Nordkette Mountain in Tyrol, 
Austria. In: Smit, B., & Melissen, F. (eds.), Sustainable Customer Experience Design. Co-creating Experiences in Events, 
Tourism and Hospitality. London and New York: Routledge, 158-159.

•	 Raich, F., & Zehrer, A. (2018). Die Bedeutung von Beziehungsqualität im Tourismus: Besonderheiten in familiengeführ-
ten Unternehmen. In: Bieger, T., Beritelli, P., & Laesser, Ch. (Hrsg.), Wettbewerb und Digitalisierung im alpinen Tourismus. 
Schweizer Jahrbuch für Tourismus 2017/2018. Berlin: ESV Verlag, 129-140.

Conference Contributions

•	 Bosio, B., Haselwanter, S., & Ceipek, M. (2018): The Utilization of Social Media Marketing in Destination Management 
Organizations, In: Tipurić, D. & Labaš, D. (Ed.): 6th International OFEL Conference on Governance, Management and 
Entrepreneurship. New Business Models and Institutional Entrepreneurs: Leading Disruptive Change. April 13th - 14th, 2018, 
Dubrovnik, Croatia, Governance Research and Development Centre (CIRU), Zagreb, pp. 249-268

•	 Eller, R., Zehrer, A., Glowka, G., & Peters, M.  (2018). Perceived opportunities and risks in Family Firms – An apartments’ per-
spective. IECER Conference, “Entrepreneurship and Innovation in the Future – The Future of Entrepreneurship and Innovation, 
September 26-28, 2018, Innsbruck, Austria.

•	 Eller, R., Peters, M., & Zehrer, A. (2018). Herausforderungen von Familienunternehmen im Tourismus - Ein Erfahrungsbericht. 
FIFU Dachli, 1.-3. März 2018, Innsbruck, Austria.Leitner, T., & Bayer, J. (2018). The relevance of winter atmosphere in alpine 
destinations. Presentation at Tourism Naturally Conference 2018, May 16th-18th 2018. Kaprun, Austria

•	 Glowka, G., Zehrer, A., Peters, M., & Eller, R. (2018). Sustainable attitudes of family businesses in the alpine tourism region of 
Tirol. 32nd RENT Conference, Research in Entrepreneurship and Small Business. November 14-16, 2018. Toledo, Spain.

•	 Glowka, G., & Zehrer, A. (2018). Risk identification and risk perception of family businesses in the Tirol. IECER Conference, 
“Entrepreneurship and Innovation in the Future – The Future of Entrepreneurship and Innovation, September 26-28, 2018, 
Innsbruck, Austria.

•	 Hallmann, K., Zehrer, A., & Rietz, J. (2018). Comparing the interdependence of sport event spectator’s experiences and their 
revisit intention across ice hockey, table tennis, and motorsport events. AIEST Conference, August 26-30, 2018, Treviso, Italy.

•	 Leitner, T., & Bayer, J. (2018). The relevance of winter atmosphere in alpine destinations. Presentation at Tourism Naturally 
Conference 2018, May 16th-18th 2018. Kaprun, Austria

•	 Spieß, T., Gschwentner, J., Herzog, J., & Zehrer, A. (2018). Employees‘ change-oriented and proactive behaviors in family busi-
nesses. IECER Conference, “Entrepreneurship and Innovation in the Future – The Future of Entrepreneurship and Innovation, 
September 26-28, 2018, Innsbruck, Austria.

•	 Wieser, D., Seeler, M., Sixl, K., & Zehrer, A. (2018). Assessing the study experience in online education and the relevance of 
expectations: Seeing the successful implementation of online education in a new light. In EURAM 2018 Research in Action, 
June 19-22 2018, University of Iceland, Reykjavík: European Academy of Management. ISBN 9782960219500.

•	 Zehrer, A., & Glowka, G. (2018). Die gesellschaftliche Verantwortung von Familienunternehmen - Interaktionsebene zwischen 
Beherbergung und DMO. DGT-Jahrestagung „Tourismus und Gesellschaft: Kontakte – Konflikte - Konzepte. November 8-10 
2018, Heide/Holstein und St. Peter-Ording, Germany.

•	 Zehrer, A., & Raich, F. (2018). Digital transformation and the use of social media in tourism – insights from a family busi-
ness case study. G-Forum „Mastering the Digital Transformation: Corporate Entrepreneurship as a Fast Track to Innovation”, 
October 10-12, 2018, Stuttgart, Germany.
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•	 Zehrer, A., Eller, R., & Peters, M. (2018). Strengths, Weaknesses, Opportunities & Threats in Tourism Preliminary Insights from 
Family Business SMEs in the Tyrol, Austria. AIEST Conference, August 26-30, 2018, Treviso, Italy.

•	 Zehrer, A., Leiß, G., & Krusekopf, C. (2018). Family Firm Continuity: A case study of the family-run four star hotel “The Peak” 
in the Austrian Alps. In: Van Gils, A., Matser, I., & Kotlar, J. (eds.), IFERA Conference, “Coping With Disruptions: Family Firm 
Continuity and Sustainability in Times of Rapid Change”, July 3-6, 2018, p. 114, Zwolle, Netherlands.

•	 Zehrer, A., & Leiß, G. (2018). Integrational communication of entrepreneurial family firms. A case study of the family-run four 
star hotel „The Peak“ in the Austrian Alps. EISAM Conference, “Entrepreneurial Families across Generations”, May 17-20 
2018, Larnaca, Cyprus.

Editorialships

•	 Groß, S., Peters, J., Roth, R., Schmude, J., & Zehrer, A. (2018). Wandel im Tourismus – Internationalität, Demografie und 
Digitalisierung. Berlin: ESV Verlag. 

2017

Journal Articles

•	 Hallmann, K., & Zehrer, A. (2017). Event and community involvement of sport event volunteers. International Journal of Event 
and Festival Management, 8(3), 308-323.

•	 Hristov, D. & Zehrer, A. (2017). Does distributed leadership have a place in destination management organisations? A policy-
makers perspective. Current Issues in Tourism, DOI: 10.1080/13683500.2017.1364715.

•	 Milman, A., Zehrer, A., & Tasci, A. (2017). Measuring the Components of Visitor Experience on a Mountain Attraction:  
The Case of the Nordkette, Tyrol, Austria. Tourism Review, 72(4), 429-447.

•	 Milman, A., & Zehrer, A. (2017). Exploring visitor experience at a mountain attraction: the Nordkette mountain in Tirol, Austria. 
Journal of Vacation Marketing, DOI: 10.1177/1356766717691805.

•	 Muskat, B., Muskat, M., & Zehrer, A. (2017). Qualitative interpretive mobile ethnography. Anatolia. An International Journal of 
Tourism and Hospitality Research. DOI: 10.1080/13032917.2017.1396482

•	 Muskat, B., & Zehrer, A. (2017). A power perspective on knowledge transfer in internal succession of small family businesses. 
Journal of Small Business & Entrepreneurship, 29(5), 333-350.

•	 Reitsamer, B.F., & Brunner-Sperdin, A. (2017). Tourist Destination Perception and Well-being: What Makes a Destination 
Attractive? Journal of Vacation Marketing, 23(1), 55-72.

•	 Zehrer, A., Danler, M., & Petry, T. (2017). Die Arbeitgebermarke von Familienunternehmen. TourismusWissenQuarterly, 9, 
191-195.

•	 Zehrer, A., Smeral, E., & Hallmann, K. (2017). Destination Competitiveness - A comparison of subjective objective indicators 
for winter sports areas. Journal of Travel Research, 56(1), 55-66.
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Book Contributions

•	 Bayer, J., Fehringer, A., Lehar, G., Jurgreit, F., & Leitner, T. (2017). The relevance of visitors‘ national park affinity for 
effective visitor management in protected areas. In J. Albrecht (Hrsg.), Visitor management in tourism destination (S. 75-87). 
Wallingford: CABI.

•	 Benckendorff, P., & Zehrer, A. (2017). The future of teaching and learning in tourism. In: Benckendorff, P., & Zehrer, A. (2017).  
Handbook of Teaching and Learning in Tourism. Cheltenham: Edward Elgar, pp. 609-625.

•	 Bosio, B., Rainer, K., & Stickdorn, M., (2017). Customer Experience Research with Mobile Ethnography: A Case Study of the 
Alpine Destination Serfaus-Fiss-Ladis. In: Belk, R. W. (ed.) Qualitative Consumer Research (Review of Marketing Research),  
Vol. 14. Emerald Publishing Limited, pp. 111 - 137. 

•	 Pechlaner, H., Volgger, M., & Zehrer, A. (2017). Tourismus und Wissenschaft oder Tourismuswissenschaft? Ein (weiterer) 
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